contrary,· Jacobi says, -they should release him or her from hidden concerns about 'Are we really getting through to them out there?'-JacobI's art of editing doesn't directly address our problem of limited resources. But It does foster better magazines-publications that give more bang for the buck. A quality magazine, Jacobi implies, follows certain tenets regardless of budget.
Kurt R. Knebusch Ohio State University "The Importance of Mechanics in Journalistic Writing: A Study of Reporters and Editors." by Steven A. Ward and Rick Seifert, In Journalism guarterly. Vol. 6 7. No. 1 . (Spring 1990) . pp. 104-113.
When they are working on the desk under deadline pressures, editors complain they waste too much time fixing mechanical errors In reporters' copy. Ins tead they want to concentrate on substantive stylistic and content concerns. At Issue Is the editor's desire for journalism educators to return to teaching the fundamentals of grammar. Currently, Journalism Instruction tends to examine the process of writing rather than the product.
The basic question in this debate has rarely been broached, let alone studied: How Important is a workIng knowledge of mechanics to good professional writing? Other questions relating to this subject Include: (a) what broad factors form profeSSionals ' evaluation of writing?, (b) do editors and reporters agree on their assessments of writing? and (c) what Is the relative Importance of specific writing abilities to good wrIting?
Data were gathered from a stratified random sample ofS6 reporters and theiredltors from eight Pacific Northwestdaily newspapers. The sample was selected proportionately from small. medium and large papers In Oregon and Washington, all part of the Allied Daily Newspapers chain.
Reporters completed a IOO-Hem, multiple-choice test assessing their knowledge of spelling. parts of speech, punctuation , types of sen tences, agreement. case and usage. The test induded a section to check reporters' abIlity to identify problems In sentences.
Reporters' writing abilities were measured four ways: 1. Supervising editors filled out a questionnaire asking for overall ratings of reporters' writing and reporting, as well as rating them In 15 categories of specific writing abilIties. 2. Reporters rated themselves on the same questionnaire used by the editors. 3. Reporters listed their writing awards. 4. Reporters listed how ofien they were complimented on their writing. Using factor analysis (principal components analysis with varlmax rolatlon), the editors' ratings showed three distinct patterns, or fa ctors.
-WrIting mechanics,· the first factor, accounted for 29.5 percent of the variance and Included the categories of spelling, grammar, punctuation and knowledge of the Associated Press Stylebook. -Expressive ability," the second factor, accounted for 25.3 percent of the variance and contained J o urnal of Applied Communication., Vol. 75, No. I , 1991/62 creativity. liveliness, wrtting style. ease with language and word usage. ~Journalistic abllity,8 the third factor, comprised 23.0 percent of the variance. It related to preparing good copy under the journalistic constraints of conciseness, speed in writing, claIity, organization, and self-editing ability.
The reporters' self-ratings were slmUar to the editors, except for a twoitem shift creaUnga fourth factor called Mjob sk11ls, Mwhlch consisted of speed in writing and knowledge of AP style. Since this factor did not meet the minimum statistical standard for exploratory research, it was discarded.
Test results indicated many reporters lacked knowledge of writing mechanics. Reporters who majored in English as undergraduates did s ignificantly better on the test than reporters who majored injournaIism or communications. While editors and reporters generally agreed on the three broad factors used to judge professional writing, reporters tended to rate their expressive and journalistic abilities higher than their editors did,
The four areas used to measure reporters' writing abilities were correlated. revealing several patterns, First, editors' ratings of reporters' writing a re highly interrelated, Second, overall ratings of writing are closely associated with expressive writing abilities for both editors and reporters. Third. overall ratings of reporting are closely associated with ratings of journalistic ability. Fourth. ratings of reporters' professional wrHlng are associated with reporters' and editors' ratings of writing mechanics. Fifth, no statistically s ignificant correlation was found between test scores and winning writing awards or receiving compliments.
Educators can best prepare their students by designing all three factors in to their curriculums and workshops so they see the connection s among mechanical, expressive, and Journalistic writing abilities. The authors maintain that journalism educators can use tests of writing mechanics as a valid measure of students' professional writing abilities.
The results of the research come from a limited, homogeneous sample of editors and reporters, all employed by the same newspaper chain. One might argue the editors were employed because they had similar abilities a nd expectations regarding reporters. The same might be said about the reporters as well. Research on a more heterogeneous group is needed.
Ward and Seifert suggest that future research on good writing might look at corporate communications. Their research suggests ACE members who want to interest/influence editors. must meet the writing criteria editors apply to their reporters. They must know wrtting mechanics and show ooth expressive and journalistic ability if they want their news releases published. Organized as part of a course on exhibits and displays. the "Idea Book M bundles s u ch major exhibit con cepts as basic planning. getting traffic to the exhibit. and maximizing the entire venture through evaluation with helpful aids. The aids include a I 6-week planning cycle and deSign-planning worksheet: Ups for selecting the right s how: work fonns on organizing the corporate strategy. listing goals and objectives: budgeting: space selection: trade-show direct mail: at-show promotion: exhibit design; lead cards and evaluation techniques. Did you know strategies exist for selecting the right booth location? trade Show Marketing" offers at least ten. Here are some of them:
• the center of influence (lhe center of the exhibit space) has the most power and being close to the center means exhibit Influence;
• follow the leader Implies locating on the paths or aisles to the booths of the pacesetters because leaders draw crowds;
• path of least resistance suggests placement of your exhibit on the route to the meeting rooms. meaning that people will pass your display often.
This entire seclion on exhibit placement was a very slimulaling one. How do you make exhibit design more effective? A very nice section on exhibit ergonomics tells you. The strategy Is based on an adult's area of sight-a radiating pattern of 30 degrees u p and down. and s ide-lo-side. Exhibit lettering and title placement are based on this 30 degree cone. The author discusses type styles and color preferences. contrast and color. and contrast and legibility. as well as work area ergonomics. Using a speaker within an exhibit to draw an audience Is considered as well. This fascinating section was full of new infonnatlon. It suggests aesthetics often determine an exhibit's look and some general graphics "rules ft ca n and should be broken.
Checklists and fonn s are plentifuL The reading Is easy and lively. The '"Trade Show Marketing Idea KW Is a real pleasure and should be on the s helf of anyone consulting or dOing displays.
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